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Born and bred in Malaysia

providing mobile services in Malaysia
since 1995; prepaid pioneer

RM4.9bn revenue in 2009; revenue
market share ~25%

~ 2800 employees
49% owned by Telenor Group

current market capitalisation
RM17.5bn




Telenor Group
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*Nordic consists of the mobile and fixed operations. Subscriber figures as at the end of Q4 2009.

*Revenues, EBITDA and Operating Cash Flow (OCF) before other items pr Q3 2009 (excl. eliminations, incl. Kyivstar). OCF defined as
EBITDA less capex
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DiGi in 2004 — a pretty tough starting point

DiGi - weak #3, should be gone —

Celcom - resourceful incumbent but still breathing market cap 1b Maxis - shining superstar, defense
who wants to regain no 1 position USsD by attacking all segments

e revenue RM4.3bn e revenue RM2.2bn e Revenue RM57bn

« EBITDA margin @ 46% « EBITDA margin @ 44%  EBITDA margin @ 57%

« revenue market share ~32% « revenue market share ~16% * revenue market share ~52%

T3 EITEY

AT
BEEE R

rrrrr-r

e s T TSR -
= |’



http://www.friendster.com/photos/19608089/0/479363099�
http://images.google.com.my/imgres?imgurl=http://ralph.highline.edu/christigaspar/Apple-Logo.gif&imgrefurl=http://ralph.highline.edu/christigaspar/&h=985&w=803&sz=9&tbnid=8twAHKkhwJaYdM:&tbnh=149&tbnw=121&prev=/images?q=apple+logo&start=1&sa=X&oi=images&ct=image&cd=1�

A remarkable transformation since 2004

Celcom [Jj - resourceful
incumbent who wants to regain no.
1 position

e revenue RM 4.3bn
« EBITDA 46%
* revenue market share ~32%
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but still breathing market cap
US$1b

- weak #3, should be gone;
Maxis [} - shining superstar,

defense by attacking all segments

* revenue RM 2.2bn

* revenue RM 5.7bn
e EBITDA 57%

* EBITDA 44%

* revenue market share ~16%
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* revenue market share 52%
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We changed our culture, structure & mind-set

= preak old structure; set new
organisation benchmark

* de-emphasize organisational
hierarchy; reduce management
levels

= higher expectations on managers;
reward high performance

® increased responsibilities on
individual basis; independent from
promotions, grading & titles




2009 — a year of transition

® economy in recession; customer
confidence improving towards latter
part of the year

= industry growth & the year when
mobile internet took off & DiGi
finally entered the arena

= targeted cost savings achieved;
EBITDA margin impacted by higher
traffic costs, bad debts & mobile
internet expansion costs And voila/ K%j

You could e ORE ok +he
dailsy neAbook 4

= capital discipline led to above
guidance Operating Cash Flow of Broadband /36/WiFi DiGi

RM1.4bil P e i R



Fought well despite lack of wide 3G coverage

= in 2009, broadband stood for 25% of
total market growth

= excluding broadband, DiGi defended
revenue market share well

® Celcom gained market share

= Maxis lost substantial revenue market
share to Celcom and some to DiGi

-

| DiGi

* Other telcos represent < 1% of rev mkt share
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Strong financial performance

8 Revenue (RMmil)
Net profit (RMmil)

4814 4910

= CAGR revenue growth in excess of
16% from 2003-2009

® net profit grew more than 7-fold in
the same period

2003 2004 2005 2006 2007 2008 2009

= e o = EBITDA above RM2bn mark since
@ EBITDA margin 2007; margin stable at mid-40’s

1406
1278

= generating strong operating cash-
flow in excess of RM1bn since 2007

43

2003 2004 2005 2006 2007 2008 2009
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Committed to shareholder value creation

Net dividend/share (sen)

Pay-out ratio 181 188 178
ROE R A
1405
a—
5 131% 138%
A ’ 128% 128%
0,
A 67% M 60%' 66%
I 46%
21%' ' I I
2005 2006 2007 2008 2009

Market capitalisation (RMmil)
@B Share price (RM)

17.31bn
16.37bn 17.07bn

10.30bn

4.71bn
3.74bn
2.17bn 23.10 21.10 21.96

290 > y+1

2003 2004 2005 2006 2007 2008 2009

= grew market capitalisation
RM12.3bn or >262%

= RM5.8bn cash returned to
shareholders since 2005

= committed to a higher dividend
payout ratio from 2010; to be paid
quarterly

s continue to work on optimal capital
structure for the long term iy

| DiGi
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what’'s next
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DiGi today

RM48

= closed coverage & quality gap; , E’:’fm,,m >/ M

first to launch Turbo 3G (HSPA
14.4Mbps) mobile internet
network

= smart devices a key component to
grow data revenue

= more complete services portfolio
for key target segments

= fit for fight to compete for growth
& market share
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What drives us?

Every day we go the extra mile,
in small and big ways,
to exceed
our customers’ expectations,
by delivering mobile and internet
services that are;
“Made for me”, “Make it easier”,
and offer the “Best deal”

Our vision

To be seen as StAIS in excellent customer experience
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Entering a new phase

= still growth in voice but at a slower pace; still organic growth in the
market

= growing demand for mobile data access & services; driven by internet &
services innovations & increased adoption/availability of smart devices
inclusive net books/smart phones

= continued price pressure; operational efficiency important

*EHORICIE ML |y ' .. . 2ol
@) RONRERRS
r—— J ’ have. ¥o dor
iovesy | =2 LTt
on. . s
. 3. ltond a reath pichire of ppursel 53
Corming bo you via Turbo 36 -ﬂ RALENAS - dand by D] nternet. L,.,wf i
o tho Wt i Gl notwork. - T Jey _—
S ot . o, 3 . et g, " g— BERE |~ And Voﬂaﬂ{ﬂ;ﬁﬁf rf'i_
L3 mizn s i
- —— s N |
B < | DiGi



16

Mid-term strategic focus

F N
Broadband that

stops suddenly. i
Don’t you just hate that? -

For YouTube videos that don't stop half way. T

= continued segment & CRM focus

For Facebook and Twitter without getting cut off,
That's why DIGI Intermet™ ensures Likaly Average
Speed of 700kbps on our Turbo 3G™ network.

Because on the Net,
consistency rules.

= grow mobile internet business

® be truly customer & value centric

= drive operational efficiency through
further cost & asset optimisation

GET BETTER SPEED FOR LESS.

SIGN UP FOR DISCOVER OR EXPLORE BROADE

[ Froen

=5l .
= enhance cash-generation &

optimise balance sheet i
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Mobile internet driving growth

= est. market size of mobile broadband
RM3bil to RM4bil in 3 years

“relevance”

= mobile internet revenue contribution
visible in 2010; significant from 2011

= >500k mobile internet customers
currently; ~10% on mobile
broadband

* most advanced 14.4 HSPA network
deployed across Malaysia; strong—

e e Telenor Group synergies i, o
WEREPEE L Eamey mevem s | QR — I D I G I
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Operational efficiency on the agenda

Roam
with DiGi.

prowiders with over 160 million
customens worldwide.

5
\ »

* telenor

part of I’\ group

DiGi |
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= continued focus on cost efficiency &
asset optimisation to improve cash

flow and return on capital

= ongoing execution of capital

management roadmap; balance

sheet optimal in 2010
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2010 outlook

*2z BlackBerry.
Unlimited work
meets unlimited play.

All-in-one DG Smart Plan™ for BlackBerry smartphones.....
Who wants in? ~

= industry revenue growth ~5%; DiGi
aims to be above

= EBITDA margin under pressure but
aiming to improve margin with
further cost optimisation

= capex around ‘09 level

= absolute operating CF above ‘09
level (> 28% OpCF margin)

Internet done right
DiGi Internet// Broadband : 3G : WiFi




Accolades
CCAM
Awards
200 Most Brand Award
Cor?‘:d?;lﬁg o Malaysia’s 2009 Malaysian
Ksia Most “Best In-House Corporate
Valuable Contact Centre Governance
“ 7 for Brand Award (>100 seats) — Index
/nnovation” 2009 Gold* “Merit Award”
“3rd Overall for P “Best Mystery p
Most Admired s Shopper — = o
Asia’s Best
Managed
Companies
2009
“Best Manageg
Lampany =6°" Malaysian
Shareholders “Best Corp Businyess i
Vahé%gglard Governance — CIMA
3rd” :
“Sectorial Wi “Best Investor S OTPNSe
ectorial Winner
for ICT” Relations — 39" j-oxemance
. Best CSR — 5th Award 2009
“Winner for Telco = : i
IndUStfy” Most Committed to a Best Return to
e Strong Dividend Policy — Sharezh rg,{der _
4

3rd /
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Mange Takk ~ Terima Kasih ~ Thank You
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“Deep Green
is our way of embedding

sustainability into our business”
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telenor

part of group [i DiGi .{J
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