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Economic & market highlights

g% slight improvement in economic outlook &
consumer spending

Mo &8 i creased competition including MVNOs

g margin & tariff pressure on voice & data
) industry revenue driven by BB & small screen

—

DiGi
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DiGi Q2 highlights

= slower subscribers growth

= impact from lower spend by low
Income segments across customer
base

To subscribe,
SMS ON MUSIC to 2000

= DIiGi “broadband done right” launched;
positive market response

= strong youth focus; music & lifestyle
T SAveuNESS promotions

= cost efficiency program showing
positive effects
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Revenue pressured by lower spend

revenue (rm mil) ebitda/margin (rm mil / %)

r »
1
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Q108 Q208 Q308 Q408 Q109 Q209 Q108 Q208 Q308 Q408 Q109 Q209
= mainly pressured by lower spend by low income = |lower margin due to higher leased lines costs &
segments doubtful debts as well as network expansion

costs

= broadband revenue still small; larger
contribution in 2010 = Y-0-Y, lower margin due to higher traffic &

network expansion costs
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Strong operating cash-flow

profit after tax (rm mil) operating cash-flow (rm mil)

r
1
1
1
'

Q108 Q208 Q308 Q408 Q109 Q209 Q108 Q208 Q308 Q408 Q109 Q209
= lower PAT in Q2 from 3G spectrum amortisation = capex priortised & managed towards greater
& accelerated depreciation efficiency including 3G/mobile broadband

= will deliver sustainable operating CF & execute
on capital management roadmap
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Moderate subscriber growth; MNP net gainer

total subscribers (‘000) MNP statistics

+9%

=TT

Total In =335k

Prepaid In = 206k

6553 6637

Postpaid In = 129k

Q108 Q208 Q308 Q408 Q109 Q209
Postpaid Out = 45k
= slight rebound in prepaid acquisition
Prepaid Out = 139k

Total Out =184k

= postpaid involuntary churn still high

DiGi
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ARPU & usage affected by slowdown

blended MOU (mins) blended ARPU(rm)
0% 8%
] 1% 1 4%

2 2
Q108 Q208 Q308 Q408 Q109 Q209 Q108 Q208 Q308 Q408 Q109 Q209
= declined in prepaid MOU & ARPU on lower = average revenue per minute (ARPM) relatively
usage by low end segments stable

= slight increased in postpaid MOU; declined in
ARPU due to price pressure
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Mobile revenue market share & data trend

mobile revenue market share*

DiGi - Maxis -8—Celcom

0, 0,
miy  438% a3 435% 43.4% 435%

42.8%
D% o 41.0%

o—o—o\.__g_.,o——-O———'/.

Q107 Q207 Q307 Q407 Q108 Q208 Q308 Q408 Q109 Q209

« DiGi’s internal estimate based on total subscriber data published by MCMC
« without broadband
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data revenue (rm mil)
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Slow organic growth but still opportunities...

not everyone has a handset/SIM

segmentation/CRM upsides

mass/enterprise postpaid important
growth driver

data usage still relatively low

low broadband penetration

Whatgwn| T '
Pass It on Enylime, arysilhers.
- 5us MISN » 2016

——=

I
' DiGi |
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all about wireless broadband

DiGi
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BB penetration is picking up ...

= government targets 50% BB penetration
by end 2010

0 current penetration estimated at 22%

= all players aggressively pushing mobile
broadband

o mobile BB expected to surpass fixed by 2013

= WIMAX gaining ground and acceptance
among customers

S e L
. . ponac Vih 07 Poeen) [ .
* TM continues with HSBB roll-out Tl i P
Soyoutl keep on sind = _;5__"7';:.: !
o limiting access to wholesale services R e | DIG ‘
:ﬂz;;’f:”.w-‘m E&

o targeting residential service launch end year

13
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Mobile subscriptions to surpass fixed in 2013

Mobile
Fixed

Broadband Subscribers (‘000)

Jul

2008

2009

* DiGi estimates

2010

2011

2012

2013

4,000
3,500
3,000
2,500
2,000
1,500
1,000

500

Broadband Revenue (rm mil)

WL _L L I

2006 2007 2008 2009 2010 2011 2012 2013

* DiGi estimates including fixed & mobile

= ~631k mobile wireless & 1.4 mil fixed subscriptions as at end Q209

= Q109-Q209, wireless subscriptions grew 33% vs 3% growth for fixed

= current wireless broadband revenue est. >RMO0.5bil; RM3bil to RM4bil in 4 to 5 years

= growth drivers: handsets & PC ownerships, government incentives, fixed to mobile-
substitution, social networking, entertainment, etc

DiGi
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BB market crowded but ...

... there is room for a serious long
term mobile broadband player

§ tmnet ’ / o i .
maxis. streamyy’  [Pq_ 6
umobile

DiGi
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DiGi’s BB proposition addresses market gaps ...

AFFORDABLE

e start at <RM2 per day

* free modem (installment
charged to bill)

* easy payment scheme for
devices/hardware

ALWAYS RIGHT SPEED
& RIGHT QUALITY

* stable connection — ZERO
disconnection

* shout 700kbps but deliver 1
Mbps

* online coverage check to
ensure service availability

EASY & HASSLE-FREE

* plug & play — setup within 3
minutes

* wireless — no phone lines
required; full mobility

* 1-hr service activation

* My Account — online billing &
payment

ALWAYS MORE

* personalized webpage
“www.my internet.com.my”
& more portals...

* modem upgrade (EDGE to
3G/HSDPA)

* extended warranty

* VAS — customized email &
antivirus

16
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First phase 3G/BB well received

Network roll-out
= ~450 3G sites on-air; ~800 sites on-air by end year
= 3 market areas launched; 2 others in the pipeline

Large Screen

= 11k customers now; target 30k by end year

= expected to reach 130k customers by end 2010
= next phase to focus on low-end customers

Small Screen

= total customer base with 3G handsets at 14%

s 3G voice and small screen to be turned on in Q3/Q4
= higger revenue driver than BB

17
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3G voice/small screen on the way ...

= provide improved user experience for
mobile internet and Value Added

Services
o DiGi Music Club; Blackberry & social communities,
etc
= 3G voice/small screen revenue expected . :
to surpass broadband revenue in 2010 ’l“m;m LR 3
G oF > =l y
r .lﬁk "
= 3G small screen activities to stimulate @Jﬂ m] ted. ViusIiC <=y
. . _ . 0 '|' b b ’ >
Increase In nqn voice revenue from 21% o sifitibe i, RM5fm..
- 25% of mobile revenue - PR30 ST

DiGi
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looking ahead

DiGi
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Near term financial outlook

competitive revenue & margin
pressure; revenue expected to
regain momentum with improving
macro economy & BB/ADS growth

= uplift from cost efficiencies

= capex lower than '08; ~ RM700mil
for 2009

. i Now everyone will nhnays
DG Family™ Plan now mc_ludes o e, Even i
prepaid supplementary lines. your mother-in-iaw.

With unlimited FREE calls, SMS and MMS. S°_9°"¥_- - = absolute operating CF equa| or

E E ﬁ__( higher than ‘08 level
- ' | DiGi |

' DiGi
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Cost efficiencies — some updates

“\-J \ Long-Term

NEENOBNESS

( N\ [ N\ N N
Cost efficiency
program target to Process efficienc
improve EBITDA Staff costs o y
margin by up to leFz)t (headcount freeze) Capex di(SﬁILI’ji?)l?tiO?l 8SLeon-(I:i(naé)
per anr;/l'lergrge)(t ) (network & procurement)
\ J f\)/lp_er?tmns & Traffic Utilisation
4 N\ alh enancg Sales & Marketmg (dynamic pricing &
(renegotiated repairs & (commissions, share of MVNOs)
... also expects maintenance contract) voice & SAC)
significant capex .
efficiencies as well A&P Industrial
operating CF at (priortise & Spuimise (bad debts & leased lines) sharing
same time (towers, fiber & radio
network; asset smart)
. J
\_ J A J
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What’'s next

DiGi Prepaid™

HIT RM1 ON ANY DAY
Just use RM1 of SMS on any day
and enjoy lower rates all day.

‘ 1s.=n
""'I'1IS
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low broadband penetration; large
growth upside

small screen broadband will be
bigger revenue driver

opportunities in certain postpaid &
prepaid segments

on track to deliver cost efficiencies
medium to long term; solid &
sustainable operating CF; executing
on capital management roadmap

DiGi



Excellent shareholders

Comparative Returns

CONFIDENTIAL

returns

Dividend (net sen/share)

CE N 4/28/030E 8/24/09

COMPARATIVE RETURNS
Period ] Daily

Page 1/25
483 Day Period

Securities Crncy Prc Appr  Total Ret Difference Annual Eq
-8.71% 1.65 % 5.67 % 1.25 %
2 O -9.51% -4.02 % -3.05 %
3 06 -39.90% -39.90% -35.890% -31.94%

(* = No dividends or coupons)
20

— DIGI.COM BHD

— ARIATA GROUF BER

——FT4E Bursa Moloysia KLCI

1 1 1 1 1 1 1 1 1 1 1 =)
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cumulative net payout RM4.8bn to-date

<a—
Gﬂ

2006 2007 2008 2009

- final dividend

special dividend

2005

capital repayment

- interim dividend
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Sustaining shareholder value — what’s next

capital repayment

v par value reduced to10 sen/share

dividends (incl. special div)

v’ set dividend policy; committed to return excess cash

ecurrent borrowings- p;ost Q209: Fixed rate term loans = RM575mil; MTN = Opt' mlse balan Ce Sheet

RM300mil
* gross-debt-equity ratio Q209 (proforma) = 0.44x versus net cash end’07

* net debt-equity ratio Q209 (proforma) = 0.28x versus net cash end’07
*proformaincludes MTN proceeds & interim dividend payment of RM381mil 2010 timeline; current borrowings RM871.5mil*

24



Long-term shareholder value

SPECIALH

RANK COMPANY NAME

BOARD

PRINCIPAL ACTIVITIES

KPMG/THE EDGE SHAREHOLDER VALUE AWARDS 200

IOMIC
T L

INVESTED

— THE

CONFIDENTIAL

A

TOP 100

1 British American Tobacco Bhd Main  Manufacturing. import and sale of cinarettes. ioe tobaccos and cioars Consumer Marksts 6803 763484 1
2 DiGi.Com Bhd Main  Establishment, maintenance and provision of telecommunications and related services icT 4231 1,036,433 2
3 Amway (Malaysia) Holdings Bhd Main  Distribution of consumer products principally under the "Amway ™ trademark Consumer Markets 41.68 92,800 -
4 Berjaya Sports Toto Bhd Main  Operation of lottery systems and propesty development Leisure 40.95 331412 15
5 Nesté (Malaysia) Bhd Main  Manutacturing, marketing and sale of food products Consumer Markets na 320479 7
6  Hai-O Enterprise Bhd Main  Wholesaling and retailing of Chinese and Western wines, herbs and medicine Consumer Markets 31.20 41,666 55
7 lobsveet Corp Bhd Main  Provision of onfine recruitment and human resource management services La 30.09 29874 4
| 8  UchiTechnologies Bhd Main  Research & development, manufacturing of electrical components and controlied modules (4] 2863 49,750 3
9 KNM Group Bhd Main  Designing, manufacturing, assembling and commissioning of process equipment for the oil, gas and petrochemical industries Industrial Markets 833 651,885 !
10 Guinness Anchor Bhd Main  Manufacturing and rading of beverages Consumer Markets 24,20 103,212 18
11 ENTech Com Bhd Mesdaq  Research & development, design and marketing of battery management systems for rechargeable energy storage solutions icT 387 16,549 5
12 TH Plantations Bhd Main  Cultivation of oil palm, processing of fresh fruit bunches and marketing of crude palm oil, palm kemel and fresh fruit bunches Agriculture & Figheries 23,69 130,597 9
13 P Capital Bhd Main  Non-lfe insurance and finanding of lease Financial Services 1319 B5,071 3
14 Dutch Lady Milk Industries Bhd Main  Manufacturing of sweetened condensed milk, millk powder, dairy products and fruit juice drinks Consumer Markets 2284 35,309 8
15  ReitBhd Mesdaq  Provision of web-based Insurance solutions and services icT 21.30 L 16
16 Padini Holdings Bhd Main  Garment retail Consumer Markets 9.1 34,347 30
17 Excel Force MSC Bhd Mesdaq  Development, provision and maintenance of computer software application services icT 1932 4,253 10
18 Wellcall Holdings Bhd Main  Manufacturing and sale of rubber hose & related products Industrial Markets 1833 1299 —
19 Alianz Malaysia Bhd Main  Underwriting life and genesal insurance Financial Services 17.99 6238 —
M Terhnodex Rhd Mesdan  Prowision of infaemation technnlonv nraducts and human resource software solutions i 17.64 6,769 13
DiGi
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Disclaimer

This presentation and the following discussion may contain forward looking
statements by DiGi.Com Berhad ("DiGi") related to financial trends for future
periods.

Some of the statements contained in this presentation or arising from this
discussion which are not of historical facts are statements of future expectations
with respect to financial conditions, results of operations and businesses, and
related plans and objectives. Such forward looking statements are based on DiGi's
current views and assumptions including, but not limited to, prevailing economic and
market conditions and currently available information. These statements involve
known and unknown risks and uncertainties that could cause actual results,
performance or achievements to differ materially from those in the forward
looking statements. Such statements are not and, should not be construed, as a
representation as to future performance or achievements of DiGi. In particular,
such statements should not be regarded as a forecast or projection of future
performance of DiGi. It should be noted that the actual performance or
achievements of DiGi may vary significantly from such statements.

DiGi
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statistics from SKMM

DiGi
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Kadar penembusan sepintas lalu

Petunjuk-petunjuk asas Malaysia
Penetration rates at a glance

Malaysia basic indicators

Talian Ibusawat Terus Jalur lebar "'::‘:: ;ﬁ"'
(per 100 isi rumah) {per 100 isi rumah) penduduk)

Harga
semasa
(biliom) 2000 66.4 - 21.8
- 2001 65.1 - 30.8
2003 25.3 5,504 418.769  339.414 S S ) i
2004 25 5,622 474.048  426.508 2009 80 _ i
25.86 s s £ 2004 52.3 i 56.5
=gy 2005 49.5 - 74.1
2005 27.45 5,967 519.451  447.392
i 4 2006 48.3 10.9 72.3
2006 26.91 5,850 572.550 474.392 2007 47.8 15.2 85.1
2008 1 46.6 16.4 87.9
2007 1 HM 5,878 144.415  120.060 = = — o
2 27.13 5,898 153.937  123.661
3 27.31 5,937 166.306  130.070 3 45.4 19.2 93.9
4 27.45 5,967 176.709 131.162 4 449 21.1 098.0
2009 1 43.7 22.9 100.1
2008 1 5,998 175.374  129.177
2 6,028 189.352  132.155 2 44.5 24.8 100.8
3 6,059 19865 235211 UNJURAN/FORECAST
4 177.342  131.261
2009 3 44.0 102.4
4 43.6 104.2

DEL
Direct Exchange Lines

"Nuu penjelasan/Explanatory
Dipinda untuk mengani:llkra perkhldmm tanpa wa',lar ke isirumah dan penggunaan mobile broadband.

Revisad to take into acoount wireless access including mobile broadband in househoids,

kajlan Jalur Lebar Tanpa Wayar SkMM, 3009 yang dijalankan ocleh SKMM menunjukkan sebanyak 39.4%

Jumlah langganan mobile broadband adalah khusus untuk kegunaan dirumah. The SKMM Wireless

Broadband Survey 2009, found that as much as 389.4% of aif mobile broadband subscrptions are used for

access in households.

Nota penjelesan/Explanatory Nobes: 3. Kadar penembusan telefon selular dijangkakan melebihd 1000 % pada suku tahun keduz 2008. Kadar
penembusan telefon selular dikira sebagal jumiah langganan dan dibahagi jumiah penduduk dan didarabkan

1. Tahun asas Harga meler adalab 2000.8ase yesr for constant grices is 2000. dengan 100, Penembusan yang melebihi  100.0% boleh berpunca darpada pelanggan  yang
melangganmelebihi daripada satu Iangganan The penetration rate for ceflwiar phone is to exceed

2, Tahun asas IHP adalsh 2005. Base year for CFF is 2005. Jma%mmmmm mﬁmmmmmmfﬂmmmmmnymm
population and multipliad by 100. A penatration rate aver 100% can occur bacause of muitiple svbscriptions.

2.

Punca/Sourcas: JPM, BNM/ DOS, BNM

3. IHP hnﬁ sesuatu suku tahun merujuk kepada indeks purata dari 1ht Jenuari hingga hujung suku tahun tersabut
The CPI reparted against & quarter, refers to the sverage index for the period 4panning 15t Jenusry bo the end of that quarler,

DiGi
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Talian Ibusawat Terus Telefon Selular di Malaysia
DEL (Direct Exchange Line) Connections Cellular Phones in Malaysia
KEDIAMAN PERNIAGAAN e - el Pra bayar pRlumial sy
Bilangan P l(ad:r Iﬂllamll Jumlah (‘000) L), (*000) (%)
Tahun Sulu Lan‘%goznan f;':_";ln:si':? p:m:':. Ianlggna';lan
R rumah) ('000) (Roly 2000 2,599 2,523 5,122 21.8
2000 3,392 66.4 1,236 4,628 2001 3,069 4,316 7,385 30.8
2002 2,961 6,092 9,053 36.9
2001 3,400 65.1 1,310 4,710
2003 2,566 8,558 11,124 43.9
2002 3,323 62.3 1,347 4,670 2004 2,555 12,057 14,611 56.5
2005 2,925 16,620 19,545 74.1
L i L A5 tLBTS 2006 3,368 16,096 19,464 72.3
2004 2,938 52.3 1,508 4,446 2007 3,905 19,442 23,347 85.1
—— g R e R 2008 1 4,137 20,116 24,253 87.9
2006 2,831 48.3 1,511 4,342 2 4,451 20,635 25,086 90.5
3 4,926 21,236 26,162 93.9
2007 2,851 47.8 1,499 4,350 4 5,544 22,169 27,713 08.9
e E iz Bk sid Bprks 2009 1 5,859 22,335 28,194 100.1
2 2,762 45.8 1,544 4,306 . d i )
3 2 751 a5.4 1551 4302 2 6,086 22,459 28,545 100.8
4 2,734 44.9 1,558 4,292 Unjuran/Forecast
2009 3 - - - 102.4
2009 1 2,734 44,7 1,563 4,297
2 2,741 44.5 1,570 4,311 4 = - = 104.2
Unjuran/Forecast
2009 3 - 44.0 S - Postpald Prepaid otey eneiradion
- - N Year Quarter z o subscriptions Rate
a 43.6 ('000) (‘000) ('000) (%)
Number of Penetration rate m!l' of Total
Year Quarter subscriptions (per 100 St iations mmm Nota Penjelasan/Explanatory Notes:
(T RoeRaioe) ('000 Kadar penembusan telefon selular dijangkakan melebiki 100.0 % pada suku tzhun pertama 2009,
RESIDENTIAL BUSINESS Kadar penembusan telefon selular dikira sebagai jumlah langganan dan dibahagi jumlah

pendudulk dan didarabkan dengan 100. Penembusan yang melebihi 100.0% boleh berpunca
daripada pelanggan yang melanggan melebihi daripada satu langganan.

The penetration rate for cellular phone is expected to exceed 100.0% in the first quarter 20090,
The penetration rate refers to the total subscriptions divided by the total population and
multiplied by 100. A penetration rate over 100% can occur because of multiple subscriptions.
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Bilangan langganan jalur lebar mengikut teknologi
Number of broadband subscriptions by technology

Tahun

2007

2008

2009

Year

Suku

ADSL

784.3
859.5
932.2

1,002.4

1,070.8
1,162.5
1,234.1

1,284.8

1,337.7

1,378.3

ADSL

TETAP ("000)

SDSL Satelit
5.2 1.9
5.5 2.0
6.1 2.0
6.5 2.0
6.8 2.1
7.4 2.1
7.8 2.9
7.9 4.9
8.2 5.1
8.3 5.1

SDSL Satellite

FIXED ('000}

32

Lain-
Lain

5.9

4.0

5.6

6.0

Others

TANPA WAYAR
('000)
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